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Di scussi on Topics: Sem nar Objectives

The \204Sem nar in Business and Society\211 this semester will focus on the relationship

bet ween corporate social responsibility and business ethics. In the post-Enron business
climate, corporate managers are attenpting to nend the broken fences between thensel ves and
their boards of directors, banks, stockholders, auditors, the media and their clients and
custonmers. In discussions of ethical business m ssteps\230Conrad Bl ack at Hollinger, John
Gutfreund at Sal onon Brothers, Neils Hoyval d at Beech-Nut, Kenneth Lay at Enron\230we attend
to how to detect and renedi ate ethically problematic behaviours and reputations.

The semi nar will enploy case discussions to probe why and how gi ant corporations \204fall\211
when they are unable to correct ethical m ssteps. The ten basic questions guiding our
enquiry are:

1. Wiy does corporate social responsibility matter?

2. What is reputational capital and how does it have a bottom|line inpact?

3. How can we enpl oy a stakehol der approach to nmake sense of corporate social responsibility?

4. Wy does unethical behaviour occur in organizations?

5. What are the four principle solutions for dealing with groups, organizations and
i ndustries that are seen as acting socially irresponsibly?

6. Wiat is the \204triple bottom!line and how does it relate to corporate socia
responsi bility?

7. What is \204sustainability\211 and how does it relate to increased calls for corporate
social responsibility?

8. What is \204transparency and howis this related to increased calls for socia
responsi bility?

9. What is \204workpl ace diversity\211 and how does it relate to calls for corporate socia
responsi bility?
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10. How can firms and organi zati ons becone nore socially responsible while retaining their
econom ¢ conpetitiveness?

Grading: Project (one of Feb. 9/16/23) 25%

Take home exam (March 2, due March 12) 35%

Research paper (due March 30) 40%

Required Texts: Sins, Ronald R, 2003, Ethics and Corporate Social Responsibility: Wy
G ants Fall, Wstport, CT: Praeger

Recommended Text s:

Mat eri al s/ Suppl i es:

Prerequi site/ Corequisite: 90 credit hours, BUS 360

Not es:

This outline is derived froma course outline repository database that was nmintai ned by SFU

Student Services and the University’'s IT Services Departnent. The database was retired in
2014 and the data mgrated to SFU Archives in 2015.



