Busi ness Communi cati on
Busi ness Adm ni strati on 360

Section: E100
Term 1999 Fal

Instructor: K. Stewart

Ofice: WX 4365

Phone: 291-5557/822-1979

e-mail: stewart@mil.cstudies.ubc.ca

Di scussi on Topics: Course (bjectives:

BUS 360 ains to give you witing strategi es you can confidently adapt to a wi de range of

prof essional situations (differing subjects, audiences, purposes, etc.). Because the primary
goal of BUS 360 is to raise your communi cation performance to a professionally acceptable

| evel (rather than to have you nenorize or theorize about conmunication know edge), this is a
| earn by doing course. The prinmary neans of instruction and learning will be guided practice
in realistic business contexts. The thinking strategi es and behavi ours applied by expert
witers will be enphasized.

Gradi ng: 10% Sunmary

10% Menps

15% Letters

25% For mal Report

15% Witing Portfolio

25% Fi nal Exam

100%

Required Texts: @uffey, Rhodes & Rogin; Business Comunication: Process & Product, 2nd ed,
Nel son: 1998.

Recomended Texts:
Mat eri al s/ Suppl i es:

Prerequi site/ Corequisite: Prerequisites:

60 credit hours.

Not es:
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This outline is derived froma course outline repository database that was nmintai ned by SFU
Student Services and the University’'s IT Services Departnent. The database was retired in
2014 and the data mgrated to SFU Archives in 2015.



