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Di scussi on Topics: Course Objectives

BUS 360 ains to give you witing strategi es you can confidently adapt to a wi de range of

prof essional situations (differing subjects, audiences, purposes, etc.). Because the prinmary
goal of BUS 360 is to raise your communi cation performance to a professionally acceptable

| evel (rather than to have you nenorize or theorize about conmunication know edge), this is a

"l earn by doing" course. The primary means of instruction and |earning will be guided
practice in realistic business contexts.

You will be expected to take part in class and group di scussions. As the central component to
this course is the "application" of what you are learning to realistic business scenarios,
your active participation is essential for your success in the course.

Gradi ng: 10% Busi ness Letter

10% Busi ness Proposal

5% Group Presentation

10% Job Package

25% Research Portfolio

15% Witing Portfolio

25% Exam

100% Tot al

Requi red Texts: Guffey, Rhodes & Rogin; Business Comunication: Process & Product, 3rd

Nel son ed: 2001.

Guffey, Mary Ellen. Study Guide to Acconpany Busi ness Commruni cation: Process and Pr oduct ,
3rd Canadi an edition. Adapted by Panteli Tritchew. Nels



Busi ness Communi cati on
Recomrended Texts:

Mat eri al s/ Suppl i es:

Prerequi site/ Corequi site: Prerequisites:

60 credit hours.
Not es:
This outline is derived froma course outline repository database that was maintai ned by SFU

Student Services and the University’'s IT Services Departnent. The database was retired in
2014 and the data mgrated to SFU Archives in 2015.



