
Introduction to Marketing

Business Administration 343

Section: D100

Term: 2003 Fall

Instructor: G. Rein

Office: WMX 2359 

Phone: 268-6833

Email: grein@sfu.ca

Discussion Topics: Course Purpose:

Marketingis at the heart of the activities of the organization. For marketing majors, this 
course is the foundation for all other marketing courses. For students who are majoring in 
other areas, this course will develop their understanding of the relationships between 
Marketing and other functional areas of the organization.

Course Objectives:

1.  To understand the marketing planning process.

2.  To develop the ability to apply marketing concepts and tools to a broad spectrum of 
situations.

3.  To foster the development of marketing decision-making, problem-solving, teamwork and 
analytical skills.

Pedogogical Approach:

The course takes a global perspective and provides a decision-oriented overview of marketing 
management in modern organizations. It is expected that by the end of the course, students 
will have a solid understanding of the major decision areas involved in marketing, the basic 
interrelationships of those decision areas and an appreciation of how to apply key frameworks 
and tools for analyzing customers, opportunities, competition and marketing strengths and 
weaknesses.

This course will use a combination of approaches, including text readings and videos to 
introduce marketing concepts; lectures and discussions to enhance and clarify; case analyses 
to provide realistic settings to apply these concepts; and examinations to encourage review 
and mastery of the material. 

Grading: Grading:



Introduction to Marketing

To Be announced first week of class

Required Texts: Shapiro, Wong,Perrault,McCarthy; Basic Marketing; 10th  ed., McGraw-Hill 
Ryerson:  2002.

Recommended Texts: 

Materials/Supplies: 

Prerequisite/Corequisite: 60 credit hours.

Notes: There will be no tutorials during the first week of classes.

This outline is derived from a course outline repository database that was maintained by SFU 
Student Services and the University’s IT Services Department. The database was retired in 
2014 and the data migrated to SFU Archives in 2015.


