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Section: D100
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Instructor: R Ellis

Di scussi on Topi cs: Course (hjectives:

This course deals with the narketing of products and services to business and ot her
non- consumer sector buyers. The student will be expected to apply previously acquired
marketing skills to purchasing situations which arise between organi zati ons.

Cour se Cover age

* |Introduction to Business Marketing

* Organi zati on Buying

* Busi ness Marketing Segnentation

* Mar ket Demand Eval uati on

* Marketing Information Systens

* Product M x Managenent

* Busi ness Services Marketing

* Channel Managenent and Design

* Pricing for Business Markets

* Conmuni cati ons, Advertising and Pronotion in a Business Mar ket i ng Cont ext

* Personnel Selling for Business Markets



Busi ness to Busi ness Marketing

* Eval uation and Contro

* Busi ness Market Strategies

G adi ng:

Requi red Texts:

Recomrended Texts:

Mat eri al s/ Suppl i es:

Prerequi site/ Corequisite:

Not es:

This outline is derived froma course outline repository database that was maintai ned by SFU

Student Services and the University’s IT Services Departnent. The database was retired in
2014 and the data mgrated to SFU Archives in 2015.



